
The Enterprise Mobility Market Outlook
Fast growth in mobile solutions, devices, email and security

Technology Management Report  

The answers to your questions...
• What are the key drivers and inhibitors to the uptake of mobile solutions management software?

• Why will datacards represent the best opportunity for mobile operators in large enterprises?

• What are the mobile solutions spending plans of European and US organisations to 2007?

• How do large enterprises represent the best opportunity for wireless LAN vendors?

• What are the key success factors in creating a secure mobile solution?

Target the fastest growing and most profitable areas of the mobile solutions market

using this report’s analyses and forecasts by region, category, application, sizeband and vertical market...
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Security represents a substantial

opportunity for operators

BUSINESS INSIGHTS

Who would a company look to, to purchase mobile security?



Benefit from 126 pages of expert insight and proprietary data, enabling
you to:

• Identify the drivers and inhibitors of mobile solutions uptake by
region and by technology category.

• Develop more effective sales strategies through an
understanding of the different requirements, and concerns, of
different size companies, from small and home offices (SoHos) to
large enterprises.

• Understand the importance of middleware in driving mobile

solutions uptake, particularly in the 'mobilisation' of different
applications and security.

• Target key growth areas in the enterprise mobility market using
the unique market analysis and market forecasts to 2007 contained
in this report. 

• Create more effective go-to-market strategies by tailoring
partnering and channel distribution strategies to specific mobile
solutions categories and company sizebands.

Examining the key issues

The value proposition

• Middleware. Mobilising corporate applications is still primarily a
middleware issue. Mobile vendors need to understand how this
market will develop in order to be able to position themselves for
future success, particularly in the security space.

• Security. There has been much debate lately regarding the
applicability of IPSec VPNs and SSL VPNs for securing mobile workers.
Each technology has its own benefits and advantages, but two very
distinct uses will emerge and that of one technology replacing the
other is wide of the mark. 

• Mobility. Two divergent perceptions of mobility exist, business
process/workflow transformation and enterprise IP-network extension.
Vendors need to consider if there be a role for these within companies
and also a place for each in the market.

• Impact of company size. Opportunities for mobile operators and
equipment manufacturers differ radically according to the size of
company. Vendors must identify where these opportunities lie, and
how best to target them.
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"The proportion of the mobile solution management
market that is made up by the management of

bespoke vertical and general business application
implementations is substantial. As the number of

bespoke vertical deployments reduces over time (due
to standardised technology), the proportion will decline

accordingly (from 39% in 2004 to 21% in 2007)..."

Source: The Enterprise Mobility Market Outlook:
Fast growth in mobile solutions, devices, email

and security

Source: The Enterprise Mobility Market Outlook

US mobile solution management software
revenues by application type ($m)
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"Over the last 24 months, the technology sector has
struggled and IT spending has been reserved for

mission-critical IT applications. Companies that have
implemented mobile applications have deployed more
complex solutions where ROI is more easily provable
(e.g. mobile field service and sales). Uptake has been

seen particularly in financial services and
telecommunications & utilities..."

Source: The Enterprise Mobility Market Outlook:
Fast growth in mobile solutions, devices, email

and security

Source: The Enterprise Mobility Market Outlook

European mobile business revenues
by sizeband, 2004-2006 ($m)



The Enterprise Mobility Market Outlook
Fast growth in mobile solutions, devices, email and security

Key findings from this report

• 31% of European enterprises have plans to roll out mobile

projects within the next two years. Although many mobile solutions
pilot projects are being rolled, a relatively low proportion of them are
actually being turned into full-blown implementations.

• The global market for mobile enterprise solutions is set to grow

to $12,115 million in 2007 from $3,276 million in 2004 .

• By 2007, enterprise-sized companies will require far greater

investment in more complex enabling software (middleware)

platforms for new solutions including mobilising complex back-office
systems, such as SCM or ERP processes, .

• Hardware and components (not including mobile devices) will be

the fastest growing segment showing a CAGR of 82% between
2004 and 2007 and accounting for around 18% of total mobile
solution revenues. 

• The global market for middleware is set to increase to $2,081m in

2006 from $735m in 2004 . Front-office applications will account for
33% ($681m) of total middleware revenues.

Concerns around mobile security continue to inhibit the uptake of
mobile solutions. However, the 'mobilisation' of enterprises is growing,
from simple applications, such as email, to more complex processes,
such as supply chain management, and it will both drive and require a
change in business processes and business models. 

The Enterprise Mobility Market Outlook: Fast growth in mobile
solutions, devices, email and security is a management report that
provides market analysis and forecasts for each sub-sector of the
growing mobile enterprise sector, including security, wireless LAN,
mobile email and mobile devices. This report details the drivers and
inhibitors to the uptake of mobile solutions and provides strategic
advice on how to maximise sales and opportunities by considering the
best options for vendors targeting the mobile enterprise, including
channel distribution and partnering.

Identify the key revenue opportunities for equipment vendors,

systems integrators and mobile operators in the growing enterprise

mobility market using the findings of this report.
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"The WLAN market is forecast to be worth over $1.3bn
by the end of 2006. Sales of access points will continue

to form a high proportion of WLAN infrastructure
revenues, though revenues from WLAN switches will

become increasingly influential over the course of the
decade..."

Source: The Enterprise Mobility Market Outlook:
Fast growth in mobile solutions, devices, email

and security

Source: The Enterprise Mobility Market Outlook

Global revenues from enterprise WLAN
infrastructure by region ($m)
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"Asia-Pacific is the least advanced of the three regions
in terms of mobile business implementations. The

relative advancement in consumer mobile telephony in
many of the Asia-Pacific countries has hindered

enterprise uptake. Mobile email is far more common in
Asia-Pacific due to more advanced consumer mobile

services hence enterprises have been under less
pressure to mobilise corporate applications..."

Source: The Enterprise Mobility Market Outlook:
Fast growth in mobile solutions, devices, email

and security

Asia Pacific mobile business revenues
by revenue category, ($m)

Source: The Enterprise Mobility Market Outlook



Market Sizing

The global enterprise mobile device market will be worth $1,679m in 2007, up from $636m in 2004, and growing at a CAGR
of 40%. In 2004, devices accounted for approximately 19.4% of the overall solutions market, but that is expected to fall to
13.9% in 2007, due to a number of reasons:

• Devices with suitable functionality will reduce in price. As
technological advancements continue rapidly, the cost of
devices with sufficient functionality for most mobile
solutions will reduce. Many companies (particularly at the
lower end of the market) will find that they do not need
'cutting-edge' devices and the more commodified (hence
cheaper) handhelds will suffice;

• By 2007, enterprise-sized companies will be investing in
more complex mobile solutions. Mobilising complex back-
office systems, such as SCM or ERP processes, will require
far greater investment in more complex enabling software
(middleware) platforms. As a result of this, new hardware
will be needed and (more importantly) integration costs
will increase considerably, meaning that the proportion of
spend that is accounted for by mobile devices will reduce.

Conclusions
At the moment, enterprise-sized companies represent the greatest opportunity for device manufacturers. However, over
the next 24 months, SMBs and SME1s will be driving the market. Although solutions will not be of great value, the
volume of uptake will mean that this represents the best opportunity for enterprise device manufacturers.

To sell mobile devices into the enterprise, manufacturers will need to form effective channel partnerships to ensure that
their devices are part of an end-to-end solution. Due to the immaturity of the market, channel partners will have to
change over time as technology standardises and solutions commodify. At the moment, systems integrators are the main
channel to market, but in time ISVs and operators will come to dominate the market (when mid-market uptake occurs in
earnest).

Action Points
Enterprise mobile device manufacturers need to pay more attention to selling their devices as part of an overall mobile
solution, rather than as individual products. At present, most devices are still finding their way into enterprises via the
individual, 'pro-sumer' channel and although manufacturers are looking at the solutions market they are not really
addressing it in detail as yet.

In the current economic climate, it is clear that enterprise spending can only be justified on end-to-end IT solutions that
bring about rapid ROI, with a relatively low TCO. As a result, companies are not interested in buying one-off access
devices which, when purchased individually, will provide unnecessary IT and security headaches.
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Figure 2.16: Current 'mobile' devices available to the enterprise

Source: The Enterprise Mobility Market Outlook

Chapter 2: Mobile Devices

Sample information from the report

Order this report today to find out more...
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