


Mobile Application Platforms and Operating Systems Ð

T he impending launch of wireless data 
services worldwide is creating great 
opportunities for a number of mobile 

software platforms. Various players from different 
industry backgrounds are offering innovative solutions 
to help service providers to best exploit these services 
and facilitate their integration into consumers’ lifestyles. 
These new conditions are now reshaping the handset 
market from relatively simple segmentation to far more 
complex ways of grouping and positioning mobile 
devices in the market place. In 2004, market sizing 
associated with different tiers was relatively simple as 
greater volumes of cheaper, basic handsets have been 
sold and conversely far lower volumes of expensive, 
feature-rich devices. However, the newer categories 
have evolved and devices have converged resulting 
in separate sub-classes of phones requiring different 
sets of features and implementing different software 
solutions to target different consumer groups. 

Many of these solutions, including operating systems, user 
interfaces, application platforms, browsers and service clients 
are now relatively well entrenched in different segments of the 
mobile handset market. Despite the signi� cant market growth 
worldwide for these technologies, there are very stark regional and 
operator differences in adopting them. However, any advantages 
offered by technological diversity might be depleted by substantial 
fragmentation in the mobile software business if the industry 
does not act immediately to implement common standards that 
encourage interoperability between the competing platforms. 

Mobile Application Platforms and Operating Systems – 2nd Edition 
provides readers with detailed insight into the global market for 
mobile application platforms and operating systems. The report 
analyses technologies available, their future usage and revenue 
potential, major player’s strategies and standardisation initiatives, 
providing readers with the essential information needed to invest 
pro� tably in this expanding market.

Industry questions answered 
by this leading strategic report:
>  What is the market share of smartphones? Will it gain 

mainstream over the next 5 years?

>  Who are the likely winners between native execution and 
managed execution environments?

>  How will different industry bodies succeed in standardising 
mobile application platforms?

>  What are the relative revenue opportunities of current and 
future technologies?

>  What are the key issues in technology fragmentation, 
interoperability and standardisation?

>  What are the market opportunities for different browsers, 
by technology?

>  How will Java, BREW, and i-mode usage develop to 2010?

>  What will the market share be between Java handsets and 
other technology handsets?

More than 50 Case studies featured 
in Mobile Application Platforms and 
Operating Systems, 2nd Edition

RTOS and open OSs developers:
 Acclerated Technology China Mobile Soft ENEA
 Microsoft Montavista PalmSource
 Savaje Symbian Trolltech

Browser, user interface, and device management developers :
 Access Action Engine Bitfone
 e-Sim Digital-Airways Innopath
 Insignia Open-Plug Openwave
 Opera Red Bend SurfKitchen
 Teleca

Application platforms and engines suppliers:
 Infusio Macromedia Qualcomm
 NTT DoCoMo Sky Mobile Media Synergenix
 SUN Microsystems Trigenix  TTPCom
 Vodafone

Java silicon supporters:
 ARM Intel Nazomi
 Texas Instruments

Java virtual machine suppliers
 Aplix Core Tek Esmertec
 Motorola SUN Microsystems Tao Group
 XCE

Handset vendors:
 Nokia Motorola Samsung
 Siemens & BenQ LG Sony-Ericsson
 Research In Motion Panasonic NEC
 Kyocera

Industry bodies and initiatives:
 OMA OMTP WIPI
 MSA JCP W3C
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