
http://www.cmsinfo.com | http://www.businessinfo.ws | http://www.biz-lib.com

Fax Back Order Form: + 44 (0) 1494 778 994 | FAO: Matthew Tapson (matthewt@cmsinfo.com) 
OR call +44 (0) 1494 771 734 and ask for Matthew

I would like to order, MVNO Strategies (MVNO business opportunities, trends and market approaches in
the global mobile marketplace)

October 2005 Print USD 3,705.00 [  ]
Single User PDF USD 5,558.00 [  ]
Single User PDF + Print USD 6,483.00 [  ]

PAYMENT DETAILS

Please debit the following card for my order: AMEX / Visa / Mastercard / Diners / Maestro

Card Number: ________________________________________ Exp: __ __ / __ __

Card Holder’s Name: __________________________________ Signed: ____________

Alternatively, please bill my company [  ]  PO NUMBER: _____________________________________

(Please note, payment must be made on the invoice before the publication will be dispatched to you).

DELIVERY AND BILLING DETAILS

SHIPPING Address BILLING Address (Leave blank if shipping address is
the same as the billing address)

Name: Name: 

Company: Company:

Address: Address:

Post / Zip Code: Post / Zip Code:

Country: Country:

Telephone Number: Telephone Number:

Fax Number: Fax Number:

E-mail Address: E-mail Address:

 

http://www.biz-lib.com/
http://www.cmsinfo.com/
http://www.businessinfo.ws/
http://www.biz-lib.com/


MVNO Strategies
(MVNO business opportunities, trends and market approaches in the global mobile marketplace)

October 2005

The MVNO market is currently experiencing exponential growth, with new MVNOs being launched worldwide. 3G

development has created the opportunity for new entrants to use the excess bandwidth created by 3G to sell

discounted voice and data services, whilst allowing host operators to generate additional revenue from the use of

unused bandwidth.

In addition 3G has created the opportunity for the development of more compelling content. This content can be

pitched at specific sub-markets creating lucrative niche market opportunities. The MVNO approach allows for

these niche markets to be developed either as stand alone companies or companies linked to parent host networks.

MVNO Strategies, examines in detail how operators and potential MVNOs can exploit these emerging
opportunities.

The MVNO approach has also empowered companies with other marketable commodities, such as content and

brand owners, to bring their specific expertise to the wireless market and access new markets which host operators

would not normally have access to. In addition host operators and MVNOs gain access to expertise content and

services they have not had access to.

This report examines in considerable depth the key issues surrounding the current MVNO market and its likely
future development. Combining a unique blend of in-depth market analysis of legal and regulatory issues, company

case studies, MVNO market forecasts and company case studies with an exhaustive database featuring details of

the host network providers and the business approach of over 500 MVNOs, MVNEs and service providers.

Providing the vital intelligence you need to fully take advantage of the new opportunities the MVNO market presents

to your business



Key issues discussed in MVNO Strategies include:

 Key issues for operator: evaluate the opportunities for potential new revenues streams in various strategic

roles from partner to competitor

 Key issues for potential MVNOs: assess the key factors you need to consider when launching an MVNO

including the criteria for partner selection and the types of partnership relationships

 Service model selection: compare the viability of a variety of MVNO service models from the perspective of

different industries including brand owners, retailers, business service providers, content providers and many

more

 Market opportunities: comprehensively analysed through a combination of matrix analysis, strategic overview

and market driver forecasts, plus mobile market forecasts to 2010 for 130 countries worldwide. Allowing you to

asses the new MVNO market opportunities.

 Market Analysis: providing analysis of the evolving market drivers, opportunities and challenges facing new and

existing value chain players in the MVNO environment helping you to establish fact over hype

 Legal and regulatory issues: examine the regulatory environments in different regions of the world, including 4

specific country case studies.

 Detailed case studies examining the background and market approach of 7 key MVNOs: 

• Operator - BT BluePhone (BT Fusion Phone) 

• Brand Owners - Virgin Mobile 

• Retailers - 7-Eleven Speak-Up 

• Discount - EasyMobile 

• Enterprise (M2M & Telematics) - Airdesk 

• Data Only (3G Data Only) - Amp’d 

• Communities/Sociological segments - Movida 



Market Opportunity - Statistics by Country 

MVNO Market Driver Forecasts

Stored Value Account (SVA) Potential

Prepaid

Mobile Entertainment Potential

Chapter 10 - Strategic Opportunities by Business Sector

Fixed Telecom Operators/ISP

Mobile Service and Content providers

Media Companies

Retailers

Banks

Utility Companies

Airlines
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